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Overview 

I. Background 

• Pedophilia – Hebephilia – Child sexual abuse 

• Confidentiality 

• Aims 

• Target group 

II. Media campaign 

III. Project design 

IV. Therapy 

V. Results 
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• German Criminal Code: no mandatory reporting law for CSA / 

CP offenses 
 
 Lowers threshold for seeking professional help & therapy as no legal 

consequences must be feared 

 Protects participants within the project regarding their sexual 

experiences, fantasies and (past) behaviors involving minors 

 Reduces tendencies of minimization and denial regarding sexual 

offense history 

 Increases treatment opportunities 
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Aims 

 Closing gap of treatment offers 
 
 Closing gap of knowledge (accompaning 

research) 
 
 (Primary) Prevention of Child Sexual Abuse (CSA) 

 
 Prevention of Child Pornography (CP) offenses 
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How can we reach our target groups? 
 
How can we sensitize the public for the problem? 

 

 

 Pro-active public relation: journalists, political decision 

makers etc. 

 

 Billboards, Spots, Flyer:  

 

 Homepage: www.kein-taeter-werden.de  

www.dont-offend.org  
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Do you love children more than you 
should? 

Beier, Ahlers et al., 2009, Beier, Neutze et al., 2009; Beier & Neutze 2009 

Do not offend. Not even online. 
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https://www.dont-offend.org 



Google Adwords: 
Guide potential users of child abusive images to the therapeutic offer 

of the PPD by using typical search keywords.  

By entering specific keywords the user get presented one of the ads 

mentioned down 

 

 

 

 

 

 

 

 

More than 300.000 Ad Impressions and more than 6.500 clicks in one 

month  

Preteen porn 
Child pussy 
Kids porn 
Sex with children 
Preteen rape 

Attracted by child porn 

Your wish is no abuse, but 

consuming is abuse. 

www.dont-offend.org   

 

Prevent child abuse 

Do you have sexual 

fanasies towards children? 

Don`t offend! 

www.dont-offend.org  
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The spots 

See VCL media file 
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Procedure:  Confidentiality & anonymity 
guaranteed 
 

Target groups 

Contacting PPD via phone / e-mail 

Clinical Interview and Assessment 

Group therapy or single therapy 

Aftercare group 

Re-assignment 
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Intake Assessment 

Self-reported data on:    
 Sexual Age and Gender Preference 
 Criminal History  
 Socio-demographics & mental disorders 
 Dynamic Risk Factors (DRF) 
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Psychoedukation 
Group therapy / 
Single therapy  

Aftercare 

Medical treatment if indicated 

Couple Councelling  
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Treatment Targets: BEDIT  

Dissexual 
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mood states 

General 
antisocial 
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High sexual 
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Development of 
self-regulation 
skills and Control 
of Conduct by 
addressing DRFs  
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Project status September 2014: Contacts                          
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Project status September 2014: Clinical diagnostic completed 
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Project status: Therapy offer submitted                           

418 

45 

96 

71 
80 

45 

9 
17 24 

0 
0

50

100

150

200

250

300

350

400

450
Berlin (Juli 2005 - Sept 2014)

Kiel (März 2009 -  Sept 2014)

Regensburg (Sept 2010 -

Sept 2014)

Leipzig (Oktober 2011 -  Sept

2014)

Hannover (März 2012 -  Sept

2014)

Hamburg (April 2012-  Sept

2014)

Stralsund (Februar 2013-

Sept 2014)

Gießen (Dezember 2013 -

Sept 2014)

Düsseldorf (Juli 2014 - Sept

2014)

Ulm (Juli 2014 - Sept 2014)

Background Media 

campaign 

Project 

design 

Therapy Results 



Project status September 2014: Therapy 

Therapy started 407 

Therapy completed 169 

Currently in therapy 139 

Therapy interrupted 84 
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Sexual  

self-regulation 

Emotional 

deficits 

Problematic  

cognitions 

PPD first results: Improvement on self-report measures of dynamic 

risk factors in treated project participants 

 

• Emotional victim 

empathy* 

• Cognitive victim empathy 

   (Perspective taking) 

 

• Sexual coping self-

efficacy* 

+  

• Offense-supportive 

attitudes** 

 

• Hostility towards women 

• Emotional loneliness** 

• Emotion oriented coping*  

• Masturbation frequency 

related to CSA* 

- 
*Z = -2.16; *Z = -2.49;  **Z = -4.47; **Z = -2.62; *Z = -2.27; *Z = -2.44 

Self-esteem** 

No changes on DRF within WG  Changes on DRF within TG are stable at one-year follow up   



26.11.2014, Antwerpen 

Thank you for your attention 

petya.schuhmann@medbo.de 


